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The art of planning

By Ryan Szporer
The suburban

hen Jennifer Lopez starmed n e Hacking

FSmer back In 2001, the character and

lifestyle she portrayed on soreen was about
& close as it comes to that of a red wedding plannar,
emcept for one small thing — theres a lot more wark
and a lot less time for laughs.

*It's like everything else,” says Danigda Caputo of
Dankelz Capuio Event ha 1

=¥l hawve 10 bulld a reputation, You have 1o build a
portfola. I'm akvays on the go. I'm newer home,
because I'm dways promoting mysef "

Canielle Bitton of S2al Froductons, a kol "event
archiftect® in her own right, has bean In the event plan-
nirg business with her husband Raphy Benbaron for
25 years. That doesn't make her schadule any less hec-
lc. Weddings, she says, are one of her maln servioes
but she says the husband and wife teamn plars every-

thirg in between, from fundraisers 1o
corporate events.

"Wa decorated 2 bounge for
Hydro Cuebac for tha umeeling
of a machine to change high-  “ g
tension cables that they pre-
senited 1o the gowemment -
of China," says Bitton of & .
one particular b her
ompary  handled
anound 15 years ago.

"They asked us fo
make a drapirg al around
this robot that was maybe 20

sh has helped coordinate many events from
birthday paries to fashion shows to
furidralzsers.
often, fashion shows work a5 fundraks-
ers, and last March, Caputo organ-
ked one for the Tabitha Foundation
of Canada, a group dedicated 1o
Improving the Iving condiions
of poverty-stricken people In
Camboda.

The aventwas an eample of 3
professional planners a la carte serice
where they are asked to hande spediic
duffes n addtion 10 a complete-sarvice

feat high 1o be opened upon the .‘.'4-?: - package. at the fashion show, she was
presentation. That was ome of owr . responsible for handling sponsorship and
strangest demands in dacor.” g ransporting matenas when needad. AT a Gresk

Caputo, who works out of Laval and around the
blard of Montreal, began dimbing the Industrys lad-
der in customrer sendce and marketing. As a planner,
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wedding taking place later thk
mmeonth, she wil spend the day mak-
Ing sure everything “goes smoathly”
wihile the actual event planner relae-
=

"sometimes on the day of the
avent Its paople’s neres, they'ne not
In controd, you have to stay coal,
cam, make sure everything |5 good,
stay on top of things.”

Bitton agrees and says sUCCEss
lies In making sure you know that
you're ghirg the customer esactly
wihiat they re asking for.

*There ks ahways 2 need on the part
of the custormer,” she says. “Its
akwiays to show who the event Is for.
If It a wedding, of course the bride
and groom warnit to show who they
are, what they represent. § its a
furdralser for a hospital, the hospital
wianits ho showe what they ane working
toward. It's ahways the same pattern.”

& smilar approach apples to event

plannirg for dfferent cultural sat-

tirgs. Ower the years, Biton has

organized  several mult-culturd
avents, Induding some In diys kallan
and Greek communities. For her part
Caputo will continue 1o diversify her
avent portfolic along with her knowk
edge of vardous cultures. 1 would
love to do & bar mizvah. I've been to
a few as a guest, not as a planner. I'm
of an ltdlan badkground and we
throw big parties. We enjoy food. wWe
enjoy the company and we like to
enjoy curselves. The bar mitzvah and
the Jewish weddings I've gone to
were fun. It was great. It remindad
me of what we do as alians when
we oalebrate.”

Through It all, Caputo's god
ramains the same: customer satkfac
tion.

“a lot of people sy i must be
glamonous. It s glamomous, she says.
*But what | enjoy most 5 when the
dient Is happy because i thelr party,
rt rrine. I'm Just there to belp them
oLt F



